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I.C.C. International Public Company Limited originated from the commitment of only 7 employees in 1964 under the name of  
International Cosmetics (PIAS) Limited Partnership with registered capital of 100,000 Baht as the licensed distributor of PIAS cosmetics.  

In 1965, the Company changed its name to International Cosmetics (PIAS) Co., Ltd. and subsequently to International Cosmetics  
Co., Ltd. in 1973, with a total of 1,200 employees.

In 1994, the Company was listed as a public company with the Commercial Registration Department, Ministry of Commerce.
In 1996, it changed its name from International Cosmetics Public Company Limited to I.C.C. International Public Company Limited 

along with the change of its logo.
The corporate headquarters is presently a six-storey twin building near the original office site on Sathupradit Road and employs a 

total of  4,769  staff, with registered capital of 500 million Baht, 290.63 million Baht of which is paid up.

Taking Special Care and facilitate customers throughout the Country
The Company has cooperated with its alliances in major provinces to facilitate and render services to its customers more closely. 

1977  Chiang Mai      : Intanin Chiang Mai Co., Ltd.
   Song Khla      : Inter South Co., Ltd.
  Khon Kaen      : Can Co., Ltd.
1988    Phuket        : Sun  and  Sand  Co., Ltd.
1991    Chonburi       : Eastern  I.C.C. Co., Ltd.
1992  Nakhon Ratchasima     :     Koratwatana  Co., Ltd,    
1995  Nakhonsawan      : Paknumpowatana  Co., Ltd. 
1996  Pitsanulok      : Maharachapruek Co., Ltd.

Responding to Everyone and Every Lifestyle with Quality Products
 From its beginnings as the licensed distributor of PIAS cosmetics and the expansion of its business base into other products and 

brands, namely “WACOAL” lingerie from Japan, including “ARROW” men’s wear, the Company, as a leader in its field, has created innovations, 
and always presented the market with modern quality goods as well as services.  At present, the Company is a distributor of a variety of 
products more than 100 brands encompassing cosmetics, perfume, lingerie, men’s and women’s apparels, men’s undergarments,  
sportswear and equipment, children’s clothing, leather ware, watches, consumer products including beverages and soybean milk mixed 
with corn etc. All of these products have been created with innovation for both products and services continually launched into the market.     

  Moreover, the Company has expanded its business into service industry to meet the need of customers for example;
•  His & Her Plus Point card is a project to invite our customers to join the membership with special  privileges by collecting 

the reward points from purchase of the Company’s products at participated sales counters nationwide. Members shall 
receive  one point for every Baht 25 purchase and the collective points can be redeemed for gifts in catalogue or for other 
privileges especially prepared only for the members.

 • His & Her Shop is the retail shop that congregates the Company’s fashion products focusing on the store decoration in 
modern and warm atmosphere while providing best services to the customers. By the end of 2019, there are 74  His & Her 
shops throughout the country.      

 • His & Her ShopSmart, the lifestyle shopping catalogue is an alternative channel of distribution for the Company’s products 
where customers can place their order of catalog products via telephone, website, fax and postal service. Home delivery 
can be made in response to the modern and comfortable lifestyle. 

 • ICC Line Official Account was set up in response to on-line demand for a channel of communication in the social network 
system to create awareness and sharing of information, news and promotions of the Company’s products, under “Let’s Shop ICC”

 • eThailandBEST.com is the online shopping mall, with complete product line in many categories. By simple fingertip touch, 
you can select to purchase quality and complete line of goods conveniently throughout 24 hours at  best prices directly from

  manufacturers and distributors within Saha Group, a conglomerate group of leading companies which has been established 
in Thailand for over 60 years.

 • Beauty Station : a new channel to discover the integrated  cosmetic products of interest to customers from both local and 
foreign brands in one place. This one-stop-service shop can fit customers’ lifestyle and provide choices for customers, while 
retaining excellent counter service style. By the end of 2019, there are 18  Beauty Station throughout the country.      
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 • The partnership with Lazada, a globally renowned online marketplace, expands online distribution channels with the website
  www. lazada.co.th, as we are determined to build on our strength in physical shop-based sale to online platform, in consistency 

with consumer behavior these days.
 • We have opened the Plus Nine shop, where shoes and sports equipment of famous brands, such as Mizuno, Le coq, Lacoste 

and CWX, are available. Plus Nine has several outlets located at leading department stores in and outside Thailand.         
 • HisHer App has been developed for members to access His & Her promotional material more easily and conveniently, while 

being quicker for the Company to get information out. Members can also search and amend their personal data for themselves, 
without the expense of contacting a call center.

 • His & Her Smart Shop was launched at the 23rd Saha Group Fair at BITEC Bangna, to the interest of both Thai and international 
media, as well as members of the public interested in Smart Retail, a large number of whom tried the experience for themselves. 
A range of technologies have been developed for the shop which will be rolled out to other shops in the future, such as 
face recognition which can remember returning members, algorithms that render understanding of  shopping behaviors and 
increasing sales. The store caters to the lifestyles of the modern cashless society with automatic payment systems.

 • Easy Order Easy Smile (bespoke shoes) “Choose the right size and the color you like”: This new development in stock 
management enables made-to-order shoes for the customer to choose the color for any occasion and in their personal style, 
catering to customers’ wishes for more personalization. They can try on and choose the correct size to guarantee comfort 
all day long. The shoes are made with genuine leather, a lining enabling the feet to breathe and an anti-slip sole. They can 
take any body weight, so you can take every step with confidence.

 • BSC Happy Age Collagee 5 is a premium grade collagen food supplement combining 9 natural ingredients to deliver 5 important 
benefits: 1. Increasing bone density, 2. Anti-inflammatory action in tendons and joints, 3. Filling in wrinkles for smooth skin, 
4. Promoting resilient hair and nails, and 5. Building protection against radiation hazardous to eyesight. The product emphasizes 
natural ingredients with no artificial flavors or preservatives and no sugar. It has been tested and analyzed by CDIP (Thailand) 
PCL, and is manufactured at factories certified with international GMP and HACCP standards at every stage of production, 
controlled by industrial pharmacologists.         

Increasing registered capital 
1966    Registered capital is increased to Baht 1.5  million.

1972    Registered capital is increased to Baht 3 million.

1978    Registered capital is increased to Baht 12 million and the Company is listed on the Stock Exchange of Thailand.

1979-1987       Registered capital is increased to Baht 82.5 million. 

1988           Registered capital is increased to Baht 300 million with a paid-up capital of Baht 110  million. 

    Par value of ordinary shares convert from Baht 100 to Baht 10 per share.

1989    Registered capital is increased to Baht 500 million with a paid-up capital of Baht 120.45 million.

1993-1995 Call for more paid-up capital of Baht 26.63 million. Paid-up capital is increase to Baht 147.08 million.

1996    Paid-up capital is increased to Baht 290.63 million.

2003        Ordinary share value is split from Baht 10.- to Baht 1.- per share.

Securitization  
1987    First debentures is issued at the amount of Baht 50 million.
1989    First convertible debentures are issued at the amount of Baht 120 million.
1990    Second convertible debentures are issued at the amount of Baht 200 million.

Company’s Awards received
1988        Company receives “The 2nd TOKYO CREATION  AWARD” from Japan for outstanding Creativity in South East Asia for  
    the promotion and development of Thai  apparel.
1999    The Company is accredited with ISO 9002 for its standard of quality management system in Bangkok Metropolitan area  
    by SGS Yarsley International Certification Services, United Kingdom
2000    The Company receives nationwide ISO 9002 certification for the standard quality management system of all its products 
    nationwide from  SGS  Yarsley International Certification Services, United Kingdom.
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2003             The company is accredited on January 21, 2003 with ISO 9001 : 2000 for the standard quality management system of all its 
              products nationwide from SGS Yarsley International Certification Services, United Kingdom.
2008             The company is accredited on March 31, 2008 with new version of ISO 9001 : 2008 for the standard quality management  
           system of all its products nationwide from SGS Yarsley International Certification Services, United Kingdom.
2012           ICC won INVESTORS’ CHOICE AWARD, thanks to the top 100 score for quality assessment of Annual General Meeting 
           arrangement for 4 consecutive years (2009-2012), by the Thai Investors Association, under the Right Protection Volunteer 
           Project.
2016             •   Being awarded the INVESTORS’ CHOICE AWARD 2016 from the Thai Investors Association under Rights Protection 

Volunteer Project in appreciation of the top 100 score for quality assessment of the Annual General Meeting arrangement
for 8 consecutive years.   

•   Being certified a Member of Private Sector Collective Action Coalition Against Corruption Council (CAC) 
•   On 17 June 2016, received a Certificate for greenhouse gas reduction from Thailand Greenhouse Gas Management  

Organization (a public organization) and Thailand Textile Institute in appreciation of using CoolMode clothing.
2019             •   BOARD OF THE YEAR AWARDS 2018 from the Thai Institute of Directors. This is awarded to the boards of companies 

registered in Thailand with significant performance in oversight of the business and demonstrating leadership in the 
efficient conduct of its duties. 

•   Certification from the Certification Committee of the Private Sector Collective Action against Corruption (CAC) for
continued membership of the CAC.

•   Award for outstanding exemplary company in the payment of Social Security contributions, showing responsibility in 
making contributions on schedule and cooperating with the program of contributions by e-payment.


